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Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh kualitas produk, harga, brand image dan
word of mouth terhadap keputusan pembelian mobil city car merek Honda Jazz di Kota Semarang. Jumlah
responden yang digunakan dalam penelitian ini sebanyak 100 responden pengguna Honda Jazz di Kota
Semarang dengan menggunakan teknik pengambilan purposive sampling. Penelitian ini menggunakan
analisis regresi linier berganda dengan bantuan program SPSS. Pada penelitian ini variabel kualitas produk,
harga, brand image dan word of mouth memiliki pengaruh yang positif dan signifikan terhadap keputusan
pembelian mobil city car merek Honda Jazz di Semarang.
Kata Kunci : Kata kunci : kualitas produk, harga, brand image, word of mouth, keputusan
pembelian.
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This study aims to examine the effect of product quality, price, brand image and word of mouth towards
purchasing decision of  brand Honda Jazz City Car in Semarang City. The number of respondents that used
in this study as many as 100 respondents consumer of  Honda Jazz in Semarang City by using purposive
sampling technique. This study using multiple linear regression analysis with the help of SPSS program. In
this study, the variable of quality product, price, brand image and word of mouth have a positive and
significant effect toward purchasing decision of  brand Honda Jazz City Car in Semarang.
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